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Solid results confirm recovery Wessanen
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= EBITAE on track (EUR 19.3 million) to realize year-end target; outlook refined
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s« Net sales down to EUR 477.8 million due to deliberately terminated turnover, the continued
decline in low-carb sales and currency impact

*  Acquisitions and niew business initiatives starting to take off

* Earnings per share EUR 0.16 versus EUR 0.21 (including EUR 0.11 one-off interest swap result}
» Interim dividend increased to EUR 0.20 (EUR 0.15 at HY-04)
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Ad Veenhof, Wessanen CEO, said: “Our results illustrate that we are on the right track. We have
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substantially reduced our costs and we are on stream with brand innovations and strategic business

portfolio initiatives. We will continue to follow this path, making sure this new base will be translated
in sustainable growth and deliver healthy results.”
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. : 02 2005 - Q22004 'x EUR rni’llion, Lmless stated otheMiﬁe

© HY 2005 .

HY 2004

477.8 542.3 Netsales 946.3 1,118.5
4834 5423 Netsales at constant exchange rates 972.1 1,118.5
193 19.9  EBITAE (operating result before goodwill amortization and exceptional iterns) 31.3 329
(3.0) {8.4) Exceplional items (7.5) (27.5)
16.3 11.5  EBIT (operating income) 238 5.4
11.5 13.8' Netincome 15.0 6.4
0.16 0.21' Eamings per share (in euro) 0.21 0.10!

1 including one-time net result of EUR 7.5 million (EUR 0.11 eps} on interest-rate swap
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Wessanen refines its EBITAE expectation to a bandwidth between EUR 72 to 78 million. This outlook
is based upon the expected EBITAE improvement in the second half of 2005 on the one hand, and

fi

i

B lxl

the impact of high oil prices on raw materials and increasing price pressure in Private Label markets

on the other. Wessanen's North American Distribution activities are expected to be profitable over
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« Margins continue to improve; Return on sales up to 4.0% for the quarter (Q2-04: 3.7%)
« Decrease in sales due to deliberately terminated turnover and declined low-carb sales, gradually

leveling out

Sales decreased by 12% against the same quarter last year. Main factors for the decline were
weakening low-carb sales in North America and deliberately terminated turnover in a number of
businesses in both Europe and North America. The rate of decline was less than in the first quarter (-
19%), indicating that the negative sales development is leveling out. Sales of most of our key brands

show positive signs of growth, as they move upward in the second quarter.

Return on sales develops positively at 3.3% for the first half year (HY-04: 2.9%)} and 4.0% in the

second guarter (Q2-04: 3.7%) as a result of tight cost control and achieved savings.

Net income arrived at EUR 11.5 million for the second quarter and EUR 15.0 million for the first half
year. Net income in the second quarter of last year was positively influenced by a one-off positive
income on an interest rate swap of EUR 7.5 million net.

Cash flow from operations in Q2-05 was EUR 2,0 million positive. This was influenced by three
factors. Firstly, inventory in juices and drinks in the US Branded division was increased anticipating
higher sales for the summer season. Secondly, in the US distribution business, the changeover of
warehouses in the North East had a temporarily negative effect on inventory as {limited) stock was
kept double to prevent disruption in deliveries. Thirdly, temporary extra stock was needed at our
cereals plants to assure continuous customer service levels whilst transferring production in the UK

from two sites to one. As these effects on cash flow are incidental, operational cash flow will further
improve in the coming periods.

Net debt increased in the second quarter from EUR 84.3 million to EUR 130.3 million. This was

mainly caused by currency effects (EUR 15.7 million), dividend payout (EUR 30.3 million) and the
Righi acquisition.
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e Acquisition Righi and new customers in US indicate regained growth momentum

e« Various new brand initiatives launched in Europe to support growth in key markets

Strategic acquisition and new business

With the acquisition of Italian specialty foods company Righi at the end of the second quarter,
Wessanen took a sound step in strengthening its Premium Taste portfolio. Righi's premium quality

and authentic products, combined with the strong local brand image, are a valuable addition to the
current portfolio.



increased customer satisfaction at Tree of Life NA was reflected in the awarding of both new contracts
and the renewal and extension of contracts with existing regional and national supermarket

customers.

Engines ta stimulate strategic growth
With a renewed focus on marketing and branding, Wessanen’s main brands are being geared towards

innovation and growth in their respective Health and Premium Taste markets.

During the first half of 2005, the positioning and packaging of the Zonnatura brand has been
transformed to rnatch up with consumer requirements. Furthermore, the launch of Zonnatura's
innovative products in the tea, juices and snacks categories is representative of growth initiatives

that are also being developed for Wessanen'’s other health brands. In the coming months, more
innovations will follow,

The Beckers brand was also renovated during the first half of the year. The new positioning is a
brand that offers a Premium Taste experience in snacks from all corners of the world. Besides the

existing ‘Classics’ snacks, a new line of authentic world snacks ~including the Righi assortment — will
be brought to the market.

The partnership with Colussi was extended with the agreement that Colussi will act as exclusive
distributor of Wessanen health products in Italy.

In the US, Wessanen has developed a complete new positioning, packaging and promotional strategy

for its premium cocktail mix brand, Daily’s. New packaging and new products will be launched mid
September during the New York Fashion Week.

Wessanen’s North American distribution activities are focused on growth through excellent customer
service and innovative service offerings. Tree of Life's latest innovation, the Smart AssortmentsM
marketing service, which allows Tree of Life to develop optimal product assortment recommendations
for specific stores in specific neighborhoods, is being introduced to key strategic customers. To
support this new service, the company has entered into an alliance with SPINS, the leading
information service provider to the US Natural Products Industry.

Focus on strategic operations

In July 2005, Wessanen decided that it will separate the German Beckers business from ordinary
operations. The non-branded portfolio, mainly meal components for the catering market, requires
local flexibility and serves a specific market that no longer fits the focus of the Beckers operatibns.
As from Q3 onwards, results for this business {(approximately EUR 25 million in annual sales) will no
longer be reported as part of branded European activities, but presented separately.
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In line with expectations, total North American sales declined from EUR 321 million in Q2-04 to
EUR 266 million in Q2-05. Main factors were rationalized sales and the decline in low-carb.

« Strong focus on improving service levels in our distribution operations is paying off. Contracts
with a number of existing custormners have been renewed and extended and agreements with new
customers have been signed. With the current low cost base, we expect new business to have a
strong positive impact on profitability.

e Price increases to compensate higher fuel prices were annournced in the second quarter and come
into effect in the third quarter; high raw material prices in branded operations were partly offset
by savings in production and operations.

s New branded introductions were launched or prepared for roll-out in the near future. Ka-Me
introduced authentic Asian noodle meal kits. Daily’s is preparing for the aggressive launch in
September of a new marketing position and new packaging for its popular cocktail mix line,

« Exceptionals in Q205 amounted to EUR 4.7 million and were mainly caused by restructuring

activities in the distribution operations.

Total North American business

Q2 2005 Q2 2004  x EUR million, unless staled otherwise HY 2005 HY 2004
266.4 3207 i 513 677.2
271.5 3207 f §55.7 677.2

37 38 4.0 47
1.4% 1.2% 0.8% 0.7%
@&.7) 0.1 f (8.8) @27)
(1.1) 4.2 ., (4.9) 2.1

North America Branded
Q2 2005 Q2 2004 x EUR million, unless s!a{ed the! HY 2005 HY 2004
38.9 409 i 63.5 68.0
40.3 40.9 66.4 69.0
4.6 4.9 5.4 55
11.8% 12.0% 8.5% 8.0%
(0.6) (0.2} i {0.2) {0.3)
3.9 48 . 5.1 5.3




North America Distribution

Q2 2005 Q22004 «xEUR m!'l!ian, uniess slaled atherwise HY 2005 HY 2004
221.5 279.8 e e e 467.8 608.2
231.2 279.8 ¢ 489.3 608.2
0.9) (1.0) | (1.4) (0.8)
(0.4%) (0.4%) ‘ {0.3%) (0.1%)
(4.9) 0.3 4 (8.6) (2.4)
(5.0} {0.7) (10.0} {3.2)
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In line with expectations, sales in Q2-05 in Europe decreased from EUR 222 million to EUR 211
million. The decrease is mostly attributable to the decrease in sales at the private label activities,
which experienced a very strong first half year in 2004 as a result of incidental extra sales orders.
Other factors were a weak out-of-home market and the divestment of GFG (EUR 5 million).

» EBITAE decreased EUR 0.7 million versus Q2-04, again largely influenced by the strong private
label performance in the first half of 2004, ‘

s Margins in the branded activities improved from 8.3% in Q2-04 to 8.4% Q2-05. An overall better
performance of Wessanen’s main brands was further supported by better cost control and the
discontinuation of unprofitable business.

 Product innovations are being launched in the various countries. Innovations are expected to
have a positive impact on the sales of main brands by the end of 2005.

» Distribution activities showed a slight increase in sales and margins, due to a solid performance
in the UK and the Netherlands.

Total European business

Q2 2005 Q22004 xEUR m:lhcn unless staled otherwise HY 2005 HY 2004
2114 2216 ‘et sa o il 415.0 4413
2119 2216 '; ' 416.4 4413

17.3 18.0 | 317 332
8.2% 8.1% fig 7.6% 7.5%

1.6 (3.9) 1.4 (19.3)
19.8 14,6 1 331 138




Europe Branded

Q2 2005 Q2 2004  x EUR million, unjess slated otherwise HY 2005 HY 2004
12341 1234 ‘ 2418 245.8
123.3 123.4 2423 2468
10.4 10.2 | 213 20.4
8.4% 8.3% i 8.8% 8.3%
(2.9) (44) ° o y (2.7) (4.5)
15 5.8 EBIT (Gerainanddh e T R 18.6 159
Europe Distribution
Q2 2005 Q2 2004 HY 2005 HY 2004
33.9 36 N 67.0 69.6
344 336 4 67.5 69.6
15 14 fi 29 28
4.4% 4.2% 4.3% 3.7%
{0.3) 12 % {0.3) (16)
1.2 27 § 2.6 1.1
Europe Private Label
Q2 2005 Q2 2004 HY 2005 HY 2004
54.4 . 106.1 1249
54.4 106.6 124.9
5.4 7.5 10.0
8.9% 114% 8.0%
48 i e a.4 (13.2)
10.1 eI perathg Iheared i i i 1.9 (32)
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Interim dividend will be raised from EUR 0.15 to EUR 0.20 and will be payable on September 14,

2005. For the full year the company will propose to its shareholders a dividend of EUR
compared to EUR 0.58 per share as paid year-on-year since 1993.

Dt AR
September 1, 2005 Ex-dividend

September 14, 2005 Interim dividend payable
November 9, 2005

Publication third quarter results 2005

0.65,
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" Read the backgrounds on Websanen Wessanen s quartevly onlme '

magazme www. wessanen comlwebsanen
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Royal Wessanen nv is a multinational food corporation based in the Netherlands, which operates in

fii
European and North American markets. Focusing on high-quality authentic food, our products range

from pure natural and healthy foods to Premium Taste food products. We aim to continuously
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increase our shareholders' value by capitalizing on our differentiating capabilities in category and

channel management, sirong brands, value-added distribution services and transatlantic alliances.
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1. Condensed consolidated interim financial statements

2. Review report external auditor
3. Condensed Profit & Loss IFRS 2004
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This announcement contains certain statements that are neither reported financial results nor other

historical information. These statements are forward-looking statements within the meaning of the safe-
harbor provisions of the US federal securities laws. These forward-looking staterments are subject to
risks and uncertainties that could cause actual results to differ materiaily from those expressed in the
forward-looking statements. Many of these risks and uncertainties relate to factors that are beyond
Wessanen's ability to control or estimate precisely, such as future market conditions, the behavior of
other market participants and the actions of governmental regulators. Readers are cautioned not to

place undue reliance on these forward-looking statements, which speak only as of the date of this
press release,
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Condensed consolidated income statement

in millions of euro, unless stated otherwise

Q2 2005 Q2 2004 HY 2005 HY 2004
Net salas 477,8 5423 946,3 1.1185
QOperating expenses 458,5 522 4 915,0 1.085,6
Operating income before exceptional items
{EBITAE) 19,3 19,3 31,3 32,9
Exceptional operating items (3,0} 8.4) (7,5) (27,5)
Qperating income (EBIT) 16,3 11,5 23,8 54
Flnancial income and axpense, net (1,8) 79 (3,1) 37
Share of profit of associales - 0,2 - 0,2
Income before taxes 14,5 196 20,7 9.3
Income taxes (2,6) (8,3) (4,5) (1.8)
Minority interest {0,4) __(0,4) (1,2) (1,1)
Net income 11,5 13,9 15,0 8,4
Baslc earnings per share (gurp) 0,16 0,21 0,21 0,10
Diluted earnings per share (suro) 0,18 0,21 0,21 0,10

Condensed consolidated balance sheet

in milllons of euro, unless stated olherwise

June 30, March 31, December
2005 2005 31, 2004
Non-current assels 436,3 421,7 423,3
Current assets 551,3 557.8 561,1
987,6 979,5 984.4
Total equity attributable to equity holders of parent 478,0 484,3 4747
Minority inlerests 10,9 10,6 8,9
Total equity 488,9 4949 483,85
Non-current liabilities 160,1 141,8 176.,5
Current liabllities 338,6 3428 3243

9876 979,5 9844




Condensed consolidated statement of cash flows
in millions of suro, unless stated otherwlse

Q2 2005 Q2 2004 HY 2005 HY 2004

Operating activitles

Net income 11,5 13,9 15,0 6,4
Adjustments for:

Depreciation / amortization and impairment of non-

currents assets 7.0 9.0 14,4 25,2
Additlon / reversal of provisions 10,2 - * 17.8 -
income from investments in associates and minority

interests 0,3 1,4 2,0 2.1
Galn from disposed fixed assets 4,7} - (5.2} -
Other non cash and non-operating items 0,2 - 0,4 -
Income before changes in working capital and

provisions 24,5 24,3 44,4 337
Changes in working capital and provisions (22,5) 1.2 (18,8) 42,8
Cash flow from operating activities 2,0 255 25,6 76,5
Investment

Purchase of property, plant and equipment {4,5) (7.3) (9.8) (13,0)
Disposal of property, plant and equlpment 7.8 1,8 10,0 2,0
Financial fixed assets 0,3 9,2 1,1 9.3
Intangible fixed assets, excluding goodwifl {0,4) (0.2) (0,7) (0.8)
Acquisitions / divestments of subsidiaries, net of cash

acquired )] - (7,8) -
Cash flow from investing activities {3,9) 3,3 {7.0) (2,3)
Financing

Long-term debts 18,2 (5,0) (9,2) (7.5)
Short-term debts (excluding bank overdrafis) 01 - (0,8) -
Cash payments derivatives (15,7} ** - (24,7) ** -
Sale of own shares 31 2,4 55 30,7
Dividends paid (30,3) (28,9) {30,3) {29,9)
Cash flow from financing activities (24,6) {32,5) {59,5) (6,7)
Net cash flow (26,5) (3.7) (40,9) 67.5
Effect of exchange rate fluctuations on cash held (0,5) (1,0} (0,B) (4,8)
Increase / (decrease) in cash (27,0) (4.7) {(41,7) 62,8
Cash primo 9,8 32,2 24,5 (35.4)
Cash uitimo {17,2) 27.5 {17,2) 27,5
Increase / (decrease) in cash (27,0) 4.7) (41,7) 62,9

In 2004 included in changes in working capital and provisions

** Sattlement of forelgn exchange rate contracts. Such conlracls are entered into to partially offset foreign exchange
rate differences in respecl of financing of US operations.




Statement of changes in total equity

in milllons of euro, unless stated otherwise

Total equity at January 1

Nel income

Dividend

Share based payments

Sale of own shares

Exercised share options

Changes in minority interest

Foreign exchange translation differences

Total equity at June 30

2005 2004
483,86 485,0
15,0 6.4
(30,3) (29.9)
0.4 0.2
4.5 28,3
1,0 2.4
2,0 1.2
12,7 9,6
A08,9 503,2




Notes to the condensed consolidated interim financial statements

Royal Wessanen nv (the “company”) is a company domiciled in The Netherlands. The condensed
consolidated interim financial statements of the Company for the first half year of 2005 comprise the
company and its subsidiaries (together referred to as the “Graup”) and the Group’s interest in
associates.

The condensed consolidated interim financial statements were authorized for issue by the Executive
Board on August 31, 2005.

Accounting policies
EU law (IAS Regulation EC 1606/2002) requires that the next annual consolidated financial

statements of the company, for the year ending December 31, 2005, be prepared in accordance with

accounting standards adopted for use in the European Union (EU endorsed IFRS).

This interim financial inforrnation has been prepared on the basis of the recognition and
measurement requirements of accounting standards adopted by the EU as of June 30, 2005 that are
effective {or available for early adoption) at December 31, 2005 Based on these standards,
management has applied the accounting policies, as set out on the company’s website, which they
expect to apply when the first annual financial statements are prepared in accordance with
accounting standards adopted by the EU for the year ending December 31, 2005.

However, the accounting standards adopted by the EU that will be effective (or avaijlable for early
adoption) in the annual financial statements for the year ending December 31, 2005 are still subject
to change and to additional interpretations and therefore cannot be determined with certainty.
Accordingly, the accounting policies for that annual period will be determined finally only when the
annual financial statements are prepared for the year ending December 31, 2005.

The most significant policy changes made in first time adoption of EU endorsed IFRS are disclosed in
our press release on the 2005 first quarter results, as published on May 11, 2005.

Acquisitions and disposal

GFG

Early January 20035, Wessanen announced the divestment of Gelderland Frischwaren Gesellschaft
GmbH (GFG), part of Wessanen’s Private Label group. Annual sales of GFG amounted to

approximately EUR 25 million in 2004. The divesture has a negligible impact on the results of the
company.

Righi
On June 30, 2005, Wessanen announced the acquisition of Righi S.r.l. based in Reggio Emilia, Italy.
Righi is a specialist brand in delicacies that cleverly combine all the most authentic Emilian flavors

with today's trend of ready-to-serve in a matter of minutes. Righi is expected to achieve sales of
between EUR 9 to 10 million in 2005.
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Segment information

Q2 2005 Q2 2004 HY 2005 HY 2004
Net sales
Total North America business 266,4 320,7 531,32 677,2
Narth America Branded 38,9 40,9 63,5 69,0
North America Distribution 2275 2798 467,8 608,2
Total Europe business 2114 2218 415,0 4413
Europe Branded 1231 123,4 2419 246,8
Europe Distribution 339 33,6 67,0 69,6
Europe Private Label 54,4 64,86 106,1 1249
Total Corporate - - - -
Total Wessanen 477,8 5423 946,3 1.118,5
EBIT
Total North America business {1,1) 4.1 {4,9) 21
North America Branded 39 48 51 5.3
North America Distribution (5,0} (0.7) (10,0} (3,2)
Total Europe business 18,8 14,6 331 13,8
Europe Branded 7,5 5,8 18,6 15,7
Europe Distribution 1,2 2,7 2,6 1,1
Europe Private Label 10,1 6,1 1,9 (3,0)
Total Corporate {14} (7.2) (4.4) _(19,5)
Total Wessanen 16,3 11,5 23,8 54
Exceptionals
Total-North America business 4,7 0,1 (8.8) (2.7)
North America Branded (0,6) (0.2) (0,2) (0,3)
North America Distribution (4,1) 0,3 (8,6) (2.4)
Tota! Europe business 1,6 (3.4) 14 (19,3)
Europe Branded (2,9) (4,4) (2,7) (4,5)
Europe Distribution {0.3) 1,2 {0,3) (1.8)
Europe Private Label 4,8 0.2) 4.4 (13,2)
Total Corporate 0,1 (5.1) (0,1) (5.5)
Total Wessanen {3,0) (8,4) {7,5) (27.5)

Segment results include items directly attributable to a segment as well as those that can be aliocated on a
reasonable basis.

Exceptional items

The main items of exceptional income and (expenses) classified in EBIT are specified as follows:

HY 2005 2004 full year
a. Sale facilities and businesses 5.8 1.1
b. Releases of provisions and accruals 0.2 1.7
c. Operation Phoenix (0.5) (25.6)
d. Build on the Roots 3.4) (10.8)
e. Other restructuring projects (6.1) (10.0)
f. Other (3.5} (4.3)

(7.5) (47.9)
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The gain on sale of facilities {a.) in the first half year of 2005 includes the sale of property, plant
and equipment of Dailycer in Telfort, UK and of ABC in Arizona, USA.,

Releases of provisions and accruals (b.) are mainly related to projects in the US for which, in
prior years, provisions had been recognized as exceptional expenses.

Operation Phoenix (c.) is Wessanen’s restructuring program, as defined in August 2003. The
2005 expenses are mainly related to restructuring in Distriborg France. Operation Phoenix is
expected to be finalized by the end of 2005.

‘Build on the Roots’ (d.) is the plan to structurally improve Tree of Life NA's performance by
rationalization of the product portfolio and alignment of the cost base with customer portfelio.
The program is expected to be finalized by the end of 2005.

Other restructuring projects (e.) that are not part of Operation Phoenix or the Build on the Roots

program, include in 2005 projects at several operating companies, most notably at Distriborg in
Italy, TOL NA, ABC, Beckers and Dailycer,

Reconciliation of total equity at December 31, 2004
In miflions of suro, unless statad otherwise

NL GAAP totai equity at December 31, 2004

491,7
Pensions and other postretirement benefits (19,9)
Revaluation of intangible fixed assets (brands) 53
Cessation amartization goodwill 2004 10,1
Inventory measurement (1.8)
Revaluation properly, plant and equipment (1,2)
Discounting of provisions 0,1
Other (0,7)
Total differences (8,1)
IFRS total equity at January 1, 2005 483,6
Reconciliation half year 2004 net income
in millions of euro, unless stated otherwise
NL GAAP 21
Pensions and other postretirement bensfits (1.0}
Cessation amortizalion goodwill 5,3
{nventery measurement 1,2
Share based payments (0.2)
Other {10
Total differences 4,3

{FRS



Financial information per share

in euros

Q2 2005 Q2 2004 HY 2005 HY 2004
Earnings per share 0,16 0,21 0,21 0,10
Average number of outstanding shares, excluding
treasury stock 70.503.407 66.968.065 70.302.739 66.857.65%9
Total number of outstanding shares per June 30 72.588.501 72.588.501 72.588.501 72.588.501



